Marketing Condoms
160 points

Due Date: Tuesday, November 29th
Purpose:  to understand the major issues/problems the world has in marketing condom usage to developing countries.
Assignment:  write a one page, double-spaced reflection on the ted.com speech given by Amy Lockwood,  http://www.ted.com/talks/amy_lockwood_selling_condoms_in_the_congo.html
Important Note: The “interactive transcript” link located to the right of the video allows you to read the speech as the speaker delivers their points.
Your reflection should include:

· An opinion and summary of the speech (20 points) 
· Inclusion of content and responses to the discussion questions below (120 points)
Style: 5 points/style element below (20 pts. Total)
250 words minimum 

Double spaced

Name, date, period upper left-hand corner

Times-new roman 12 point font

Content and discussion questions:  (120 pts. Total)
· Identify two important pieces of information given in the speech that you find interesting, unusual, or surprising. For credit, you must explain your thoughts on each. (20 pts.)
· Describe the marketing tactics/strategies employed to convince people condoms are beneficial. (10 pts.)
· Identify and explain the main messages used by marketers. (20 pts.)
· Marketing in the United States: Do you think the same tactics used in Africa would work in the United States? For credit, explain why you believe they would work or why you believe they would not work. (10 pts.)
· Create a new marketing plan:  What would your 3 messages be?  For credit, you must explain why each is beneficial.  (30 pts.)
· What does the speaker believe marketers have to focus on in order to get people to use condoms?  Explain what her solution is.  (10 pts.)
· Do you agree or disagree with her solution?  For credit, you must explain your position.  Why do you agree or disagree? (20 pts.)
